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The	  Request	  	  
ZenFires	  was	  tasked	  to	  create	  a	  new	  website	  and	  provide	  SEO	  and	  website	  enhancements	  and	  maintenance	  on	  monthly	  basis	  for	  
a	  furniture	  store	  owner.	  The	  website	  is	  for	  two	  furniture	  stores	  in	  Indianapolis,	  Indiana.	  	  
	  
Our	  Work	  	  
Star*ng	  monthly	  at	  beginning	  of	  2015	  we	  began	  execu*ng	  a	  new	  website,	  technology	  and	  hos*ng	  plaVorm	  for	  this	  client,	  new	  
SEO,	  ongoing	  edi*ng,	  etc.	  We	  employed	  many	  strategic	  SEO	  ini*a*ves	  to	  achieve	  results.	  We	  executed	  geo-‐local	  SEO	  and	  lis*ngs	  
op*miza*on,	  YouTube	  video	  op*miza*on,	  keyword	  integra*ons	  into	  descrip*ons	  and	  social	  media	  pages,	  backlinking	  and	  link-‐
sharing,	  and	  Google	  Images	  SEO	  with	  social	  media	  and	  website	  images.	  Our	  monthly	  SEO	  work	  (at	  a	  minimal	  cost/hours	  
investment	  per	  month)	  has	  achieved	  a	  lot	  of	  work	  output,	  search	  results,	  awareness	  and	  end	  purchasing	  for	  the	  client.	  
Importantly	  since	  our	  SEO	  efforts	  have	  represented	  the	  majority	  of	  the	  client’s	  marke*ng	  efforts	  for	  year	  2015.	  
	  
The	  Results	  	  
In	  the	  following	  pages	  we	  compare	  the	  same	  period	  of	  comparison	  of	  2	  months	  between	  the	  previous	  provider	  (Dec.	  2014	  -‐	  Jan.	  
2015),	  and	  our	  services	  (Dec.	  2015	  -‐	  Jan.	  2016).	  For	  organic	  searches	  (SEO;	  non-‐paid	  website	  traffic	  from	  search	  engines),	  results	  
went	  from	  6,000	  sessions	  (website	  visits)	  in	  the	  previous	  year/provider	  to	  8,500	  organic	  search-‐based	  sessions	  in	  the	  new	  period	  
with	  our	  services.	  "Average	  session	  dura*on"	  (the	  amount	  of	  *me	  users	  spent	  on	  the	  website)	  also	  went	  up	  when	  comparing	  
same	  periods,	  from	  3:45	  to	  5:00	  per	  user,	  indica*ng	  higher	  quality	  leads.	  	  
	  
Zen	  Fires	  was	  also	  able	  to	  achieve	  number	  1	  Google	  local	  lis*ngs	  results	  for	  relevant	  non-‐brandname	  keywords	  for	  the	  client	  
(including	  within	  YouTube	  for	  video	  op*miza*on).	  	  	  
	  
Top	  20	  keyword	  phrases	  driving	  traffic,	  for	  specifically	  new	  users	  to	  the	  new	  client	  website/new	  period,	  include	  important	  
industry	  (non-‐brandname)	  words:	  ‘furniture	  stores	  in	  indianapolis’,	  ‘furniture	  stores	  indianapolis’,	  ‘indianapolis	  furniture	  stores’,	  
‘discount	  furniture	  indianapolis’,	  ‘furniture	  indianapolis’,	  ‘furniture	  stores’	  and	  ‘discount	  furniture’.	  The	  above	  keywords	  had	  not	  
come	  up	  well	  for	  the	  previous	  period/website	  provider.	  Since	  new	  prospects	  should	  be	  less	  familiar	  with	  the	  brandname,	  and	  
searching	  for	  their	  own	  furniture	  needs,	  SEO	  needs	  to	  provide	  for	  these	  searchers	  with	  keywords	  above.	  We	  have	  achieved	  new	  
Google	  first-‐page	  results	  for	  website	  pages,	  Google	  reviews	  lis*ngs	  and	  even	  videos	  on	  primary	  Google	  results.	  	  
	  
Zen	  Fires	  op*miza*on	  efforts	  have	  been	  the	  primary	  marke*ng	  efforts	  for	  this	  company.	  Results	  were	  strong	  enough	  to	  enable	  
the	  organiza*on	  to	  announce	  a	  new	  store	  opening	  at	  end	  of	  2015/beginning	  2016.	  	  
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_______________________________________________________________________________________________________________________________________________________________	  
	  

Note	  the	  2	  periods	  below	  compared	  between	  years.	  And	  note	  the	  change	  in	  ceiling	  from	  1,000	  sessions	  to	  2,000.	  Detailed	  data	  blow-‐ups	  
shown	  in	  following	  pages.	  	  
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Previous	  year,	  website	  &	  
digital	  marke*ng	  provider	  

New	  year,	  website	  &	  Zen	  Fires	  SEO	  
&	  Digital	  Marke*ng	  Services	  



Previous	  Year,	  Website	  &	  Digital	  Marke*ng	  Provider	  
_______________________________________________________________________________________________________________________________________________________________	  
	  

Note	  the	  flat	  average	  session	  dura*on	  below,	  and	  the	  data	  never	  to	  reach	  1,000	  website	  visits/week	  for	  results	  specifically	  from	  organic	  
searches	  (previous	  website	  and	  digital	  marke*ng	  services	  provider).	  	  
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New	  Year,	  Website	  &	  Zen	  Fires	  SEO	  &	  Digital	  Marke*ng	  Services	  
_______________________________________________________________________________________________________________________________________________________________	  
	  

Note	  the	  2,000	  website	  visits/week	  ceiling,	  from	  organic	  search	  results	  specifically	  below,	  for	  our	  work	  period.	  	  
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Business	  Prospect	  Quality	  Search	  Keywords	  Driving	  Traffic	  to	  New	  Website	  
_______________________________________________________________________________________________________________________________________________________________	  
	  
Here	  are	  sample	  keywords	  from	  the	  list	  of	  top	  keyword	  phrases	  driving	  traffic	  to	  the	  new	  website	  under	  Zen	  Fires	  SEO	  and	  digital	  marke*ng	  services.	  
Because	  these	  are	  non-‐brandname	  keywords,	  represen*ng	  actual	  prospect	  demand	  searches,	  these	  are	  qualita*ve	  results.	  (Many	  of	  the	  other	  keywords	  in	  
top	  15	  were	  brandname	  searches).	  	  
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Keyword	   Sessions	  
%	  New	  
Sessions	   New	  Users	   Bounce	  Rate	  

Pages	  /	  
Session	  

Avg.	  Session	  
DuraEon	  

furniture	  for	  less	   266	   60.90%	   162	   24.81%	   12.46	   361.94	  

furniture	  stores	  in	  indianapolis	   35	   62.86%	   22	   20.00%	   12.31	   390.77	  

furniture	  stores	  indianapolis	   21	   85.71%	   18	   14.29%	   8.86	   180.14	  

indianapolis	  furniture	  stores	   7	   100.00%	   7	   42.86%	   8.14	   85.43	  

discount	  furniture	  indianapolis	   7	   85.71%	   6	   0.00%	   13.86	   345.43	  

furniture	  indianapolis	   7	   85.71%	   6	   14.29%	   9.57	   281.29	  

furniture	  stores	   6	   100.00%	   6	   33.33%	   4.67	   59.17	  

discount	  furniture	   7	   71.43%	   5	   42.86%	   6.29	   61.00	  

furniture	   3	   100.00%	   3	   66.67%	   4.67	   107.67	  



Number	  1	  Lis*ng	  Result	  for	  Google	  Local	  
_______________________________________________________________________________________________________________________________________________________________	  
	  
Zen	  Fires,	  employing	  geo-‐local	  SEO	  techniques,	  was	  able	  to	  achieve	  the	  number	  1	  spot	  for	  relevant	  keyword	  phrase	  ‘indianapolis	  furniture	  stores’	  	  
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