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Case	  Study	  Observa,ons	  from	  Analy,cs	  
_________________________________________________________________________	  
	  
A	  building-‐supply-‐provider	  company,	  with	  loca,ons	  throughout	  a	  focal	  state,	  had	  launched	  a	  new	  website	  at	  the	  beginning	  of	  the	  year	  
without	  SEO.	  Because	  the	  umbrella	  company	  had	  just	  recently	  purchased	  these	  stores,	  they	  inherited	  a	  domain	  name	  but	  didn’t	  know	  
the	  search-‐engine	  quality	  (or	  lack	  thereof)	  for	  the	  URL’s	  previous	  websites.	  There	  was	  the	  common	  spike	  of	  search-‐engine	  traffic	  at	  first,	  
which	  then	  took	  the	  predictable	  dive	  within	  2	  months.	  Therefore	  they	  were	  ready	  to	  obtain	  not	  only	  real	  SEO,	  but	  keyword	  copywri,ng	  
to	  fill	  the	  website	  and	  achieve	  SEO	  results.	  And	  they	  wanted	  it	  fast.	  Zen	  Fires	  was	  given	  from	  the	  end	  of	  one	  month	  through	  the	  end	  of	  
following	  month	  to	  op,mize	  the	  exis,ng	  site,	  generate	  and	  op,mize	  new	  SEO	  content,	  and	  see	  substan,al	  organic	  search	  results	  by	  
end	  of	  month.	  Therefore	  we	  wrote,	  spun	  and	  op,mized	  24	  new	  keyword	  pages	  targeted	  to	  specific	  stores’	  ci,es.	  	  
	  
In	  addi,on	  to	  this	  proac,ve	  SEO	  work,	  we	  discovered	  over	  1,000	  page-‐not-‐found	  errors,	  most	  of	  which	  were	  spammy	  backlinks.	  
Requiring	  inves,ga,on	  and	  coding	  commands	  (for	  redirects	  and	  disavows).	  	  
	  
The	  results	  aaer	  our	  month	  of	  ac,vity	  were	  impressive.	  They	  included	  weekly	  growth	  of	  organic	  search-‐based	  traffic	  to	  the	  website	  
(more	  than	  doubled),	  from	  86	  sessions	  (visits)	  per	  week	  to	  186	  sessions.	  For	  Google	  organic	  search	  alone,	  there	  were	  33	  new	  users	  
visi,ng	  the	  site	  at	  beginning	  of	  period,	  growing	  to	  141	  new	  users	  clicking	  through	  to	  the	  site	  at	  the	  end	  of	  our	  month	  of	  work	  (nearly	  5	  
,mes	  the	  start).	  Overall	  traffic	  to	  the	  site	  achieved	  more	  than	  2.5x	  the	  weekly	  visits	  during	  the	  period	  –	  the	  greatest	  source	  of	  which	  
was	  organic	  search.	  Keywords	  such	  as	  ‘builders	  supply’	  and	  ‘drywall	  supply’	  achieved	  up	  to	  a	  20%	  click-‐through	  rate. 	   	  	  
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Triple	  the	  amount	  of	  new	  users	  coming	  from	  organic	  search	  overall	  (SEO/non-‐adver,sing)	  since	  end	  of	  March	  (when	  
our	  work	  began;	  note	  the	  below	  visible	  typical	  traffic	  boosts	  and	  dips	  for	  new	  website	  launch	  January/February)	  	  
_________________________________________________________________________________________	  
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Nearly	  5x	  the	  amount	  of	  new	  users	  coming	  from	  Google	  organic	  search	  specifically	  (SEO/non-‐adver,sing)	  since	  end	  of	  March	  
(following	  Google’s	  original	  typical	  traffic	  boosts	  and	  dips	  for	  new	  website	  launch)	  
_________________________________________________________________________________________________________	  
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More	  than	  2.5x	  weekly	  traffic,	  for	  US	  web	  visitors,	  during	  our	  month	  of	  SEO	  ac,vity	  
______________________________________________________________________________________________________________________________________________________________	  
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Great	  results	  for	  certain	  target	  keywords	  based	  on	  industry	  relevance	  and	  product	  demand.	  
______________________________________________________________________________________________________________________________________________________________	  
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