
Social Media Marketing: 

Case Study Project Overview

Objective: iCAN4Consumers is a start-up which introduced a new way to work with online merchants and find, and cater to, customers 
needing refunds. iCAN4Consumers needed to grow a dedicated community, fast. Brand awareness was their main goal and they wanted to 
leverage the opportunity social media provided to build a new and engaged social media presence.

Solution: We implemented a Facebook and Twitter program which involved Facebook advertising and aggressive Twitter outreach to meet 
their online objectives. 

Results: Over 100,000 total impressions, over 1,500 people engaged, over 1,000 new total fans and over 800 website clicks in the first 5 
months… And counting! 

All of this in addition to monitoring for, and discovering, online customers for direct engagement and service.



Twitter Stats

13.2k
Impressions

251
Followers

168
Engaged 

54
Re-tweets

67
Conversations

147
Total Clicks



Facebook Stats

94.3k
Impressions

914
Fans

1443
Engaged 

469
Views

266
Likes/Shares

750
Total Clicks



Snapshot: Best Performing Articles

18 People Engaged

128 People Reached

17 People Engaged

98 People Reached



Best Performing Designs 



Twitter Snapshot: Listening & Conversations 

Scenario: One user (found in the general Twittersphere via our social monitoring for keywords and mentions) was looking to cancel his subscription 
with Equifax. We found the tweet and asked if he would need any assistance with getting a refund. He responded with “would love it!” 

Sample size (not all tweets are reported) 



Twitter Listening & Conversations 

Scenario: Another user we discovered had a bad online 
ordering experience with TacoCabana. We reached out 
to see if iCAN4Consumers could help solve the issue for 
them and provided them the link. 

Sample size (not all tweets are reported) 



Twitter Listening & Conversations 

Scenario: Yet another user had a bad 
experience with an online purchase. He was 
looking for a refund and we reached out. At 
first he was hesitant giving his credit card info, 
but valued and wanted iCAN4Consumers 
support.  

Sample size (not all tweets are reported) 



Twitter Listening & Conversations 

Scenario: Another user was looking for a way to cancel 
her Google play subscription. We reached out to assist 
her with a refund, but she was able to get a refund 
quickly. 

Sample size (not all tweets are reported) 



Twitter Listening & Conversations 

Scenario: This user bought a webinar software and 
wanted to get a refund for her purchase. We reached out 
to see if she needed assistance and she is waiting to her 
back from them first. 

Sample size (not all tweets are reported) 



Project Overview

Objective: iCAN4Consumers is a start-up which introduced a new way to receive 
refunds with difficult online merchants. They needed to grow a dedicated 
community, fast. Brand awareness was their main goal and they wanted to 
leverage the opportunity social media provided to build a large and engaged 
social media presence.

Solution: We implemented a Facebook and Twitter program which involved 
Facebook advertising and aggressive Twitter outreach to meet their online 
objectives. 

Results: Over 100,000 total impressions, over 1,500 people engaged, over 1,000 
new total fans and over 800 website clicks.. And counting!


