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Summary of 6-month and 12-month data comparisons  
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A CASE STUDY: FOOD PRODUCER 6 MONTH ANALYSIS (WITH 12 MONTH YOY DATA COMPARISONS) 
THE REQUEST:
ZenFires was asked to take over SEO activities for a leading national retail store foods producer in late 2017. Previously 
SEO was handled by the company’s web maintenance provider.  

REPORTING: 
In addition to monthly reporting, after 6 months, a 6-month/year-over-year report was generated to show overall results. 
The report showed the results of our SEO activities for the website over the 6-month period, compared to search engine 
traffic from the same period 12 months prior. 

RESULTS: 
• Organic (non-advertising) search engine traffic rose dramatically year over year, peaking at just over 8,100 sessions 

(website visits) in January 2018 vs. just over 4,200 in January 2017. 
• New users (via organic search engines) rose dramatically year over year, peaking at just over 7,000 in January 2018 

vs. almost 3,500 in January 2017. Users overall were up over 58% in the recent 6-month period when compared to 
the previous.

• Organic (non-advertising) traffic from Google specifically rose dramatically year over year, peaking at just over 2,000 
sessions (website visits) in a week of early February 2018 vs. just over 1,100 same period in 2017. New users 
specifically were up 71% overall for the newer 6-month period.

• Organic search engine (non-advertising) traffic represented over 33% of overall website visits from November 2017 to 
April 2018 (and was the top source of website traffic).

• Organic search engine traffic increased from 7,000 sessions in November 2017 to 7,500 sessions in April 2018.
• From May 2017 through April 2018, users visiting the website grew from less than 5,000 users to over 7,000 users. 

There was an obvious spike in growth in November/December, which was when we began implementing SEO on the 
website.

• During the 6 months in which we did SEO for the website, there were 139k visits to the website, 6k users registered 
for the coupon club and 1100 people logged in to the coupon club. 

• During that time 45.4% of website traffic was on mobile phone, 44.8% was on desktop and 9.9% was on tablet. 



The Data Behind the 
Summary Points
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All Organic Search Traffic (website visits via SEO) 
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Organic (non-advertising) search engine traffic has risen dramatically year over year, peaking at just over 8,100 sessions 
(website visits; blue) in January 2018 vs. just over 4,200 in January 2017. 



All Organic Search Traffic 
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New users (via organic search engines) has risen dramatically year over year, peaking at just over 7,000 (blue) in 
January 2018 vs. almost 3,500 in January 2017. Users overall were up over 58% in the recent 6-month period when 
compared to the previous.



ilovelindsay.com: Google Organic Search Traffic 
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Organic (non-advertising) traffic from Google specifically has risen dramatically year over year, peaking at just over 
2,000 sessions (website visits; blue) in a week of early February 2018 vs. just over 1,100 same period in 2017. New 
users specifically were up 71% overall for the newer 6-month period.



All Organic Search Traffic 
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Organic search engine (non-advertising) traffic has represented over 33% of overall website visits 
from November 2017 to April 2018.



All Organic Search Traffic 
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Even though organic search appears to be flat (in orange below), it has actually increased from 
7,000 sessions in November 2017 to 7,500 sessions in April 2018.



All Organic Search Traffic 
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The chart below shows the growth in users visiting the website from May 2017 through April 2018. 
From less than 5,000 users to over 7,000 users. Note the spike in growth in November/December, 
which was when we began implementing SEO on the website.



All Organic Search Traffic 
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During the 6 months in which we have done SEO for the website, there were 139k visits to the 
website, 6k users registered for the club and 1100 people logged in to the club. 
During that time 45.4% of website traffic was on mobile phone, 44.8% was on desktop and 9.9% 
was on tablet. 
The top source of website traffic was organic (SEO) at 32.8%. 



SEO Report for 
April 2018
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